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Course Outline

1. Basic of Research

2. Linear Reasoning

3. Exploratory Drawing

4. Visualizing Ideas

5. Theories of Image and Text

6. Audiences, Market, and Consepts

7. Scheduling, Orgnizing, and Finalising

MURYAN AWALUDIN 4



MURYAN AWALUDIN 5

1. Basic of Research 
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1. Basic of Research

MURYAN AWALUDIN 6

“Broaden your outlook”

Designers who seek information from the greatest 

range of references are those who successfully 

communicate with people of all ages, professions, 

and lifestyles, and who properly contextualize 

their design work.
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1. Basic of Research
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• Read about events 

from multiple 

sources

• Be open to new 

experiences

• Share ideas and 

listen to people

• Be Responsible
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1. Basic of Research
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1. Basic of Research
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1. Basic of Research
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“Record it all”

Constant, direct observation is one of the most 

important tools a designer uses, and learning to 

look at anything as a designer requires attention 

to minute detail
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2. Linear Reasoning
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2. Linear Reasoning

In the initial stages of concept development, the two main 

ways to approach a design brief are to use linear reasoning

and lateral thinking
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Lateral thinking: Suatu bentuk penelitian dimana 

penekanannya secara tidak langsung, bentuk kreatif 

penyelidikan dan pemikiran

Linear reasoning: Suatu bentuk pemikiran yang 

mengisyaratkan proses berpikir strategis, di mana 

langkah demi langkah logika digunakan
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2. Linear Reasoning

Contoh:

› Desain logo untuk Museum Folklore. Ini harus elegan, 

ringan, dan cukup aneh untuk menarik keluarga, tapi 

cukup canggih untuk menarik peneliti dan akademisi dari 

cerita rakyat
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3. Exploratory Drawing 
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3. Exploratory Drawing 

› Exploratory drawing is a means of translating the outside 

world and of giving concrete form to abstract ideas
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3. Exploratory Drawing 

MURYAN AWALUDIN 16



Research and ConceptsResearch and Concepts

3. Exploratory Drawing 
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4. Visualizing Ideas
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4. Visualizing Ideas

All designers need to develop the skill 

of putting ideas down on paper
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4. Visualizing Ideas

Putting it all together looking spontaneous 

takes time. Finished artwork may be the 

result of experiments in various media and 

techniques, and it may be the sum of many 

successful combinations
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4. Visualizing Ideas
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4. Visualizing Ideas
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5. Theories of 

Image and Text
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5. Theories of Image and Text

The success of visual communication 

depends on the ability to reach a 

targeted audience and elicit a desired 

response
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5. Theories of Image and Text
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5. Theories of Image and Text
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Dependable artwork International symbols 

transcend language and communicate instantly. The 

appearance of a symbol can vary greatly in style 

through line weights and positive/negative balance, 

as long as the symbol is easily understood. Symbols 

like these in public places play a part in public safely
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5. Theories of Image and Text
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5. Theories of Image and Text
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6. Audiences, Markets, 

and Concepts 
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6. Audiences, Markets, and Concepts 

Desain grafis yang baik tidak 

hanya hasil dari teknik atau 

pembuatan yang bagus. Tetapi juga 

hasil dari ekspresi yang kuat dari 

cerdas, ide yang dirumuskan 

dengan baik, diambil dari 

keterlibatan berkesinambungan 

dengan penelitian dan kepentingan 

di dunia pada umumnya
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6. Audiences, Markets, and Concepts 

Make them curious Strong typography 

juxtaposed with photographic images of 

food combine to send a sophisticated 

message that grabs the audience’s 

attention immediately. it invites a closer 

look at the formally presented foods that 

double as letterforms, and intrigues the 

audience by being both bold and 

suggestive
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Menetapkan warna yang berbeda untuk setiap bab atau bagian

6. Audiences, Markets, and Concepts 
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7. Scheduling, Organizing, 

and Finalizing 
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Kreativitas, bakat, dan orisinalitas sangat 

diharapkan, tetapi jika proyek desain tidak dapat 

dikirim tepat waktu, maka kemungkinan akan ada 

masalah dalam jangka panjang
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7. Scheduling, Organizing, and Finalizing 
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7. Scheduling, Organizing, and Finalizing 
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Further Reading:

› Meredith davis, Graphic design Theory, thames and 
Hudson, 2012

› Alina Wheeler, Designing Brand identity,Wiley, 2012

› Ellen lupton and Jennifer Cole Phillips, Graphic Design 
thinking: Beyond Brainstorming, Princeton Architectural    
Press, 2011

› Bo Borgstron and Laurence King, essentials of Visual 
Communication, Laurence King Publishing, 2009

› Steven Heller and Veronique Vienne, 100 Ideas That 
Changed Graphic   design, Laurence King Publishing, 
2012
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